Micronutrient deficiencies are widespread in India and threaten the health and wellbeing of large sections of our population. The consequences of such deficiencies go well beyond the realm of health, seriously affecting learning potential of our children, productivity of our population and consequently the economic growth and development of our country. Contrary to popular belief, vitamin and mineral deficiencies affect all sections of the society, across all socioeconomic groups, in both rural and urban populations.
The success of the food fortification programme, particularly in a diverse country like India, demands a sustained and co-ordinated inter-sectoral approach. Fortification needs to be supported by adequate food regulations, quality assurance and monitoring to ensure compliance and desired impact. including consumer organizations we hereby commit to collaborate with food manufacturers, businesses and scientists to utilise efficient technologies in all phases of processing, production, packaging and transportation for promoting safe and nutritious fortified foods and generate awareness regarding its benefits amongst consumers.
In our country, staple foods are mainly produced, procured and consumed in the unorganized sector which is not easily amenable to fortification. It is, therefore, important to identify commodities that are 'Fortifiable", that is those staple foods that go through processing by organised industry. However, our aim is to fortify staple foods like wheat flour, rice, milk, edible oil, salt in a given time frame. We would, however, strongly urge and implore the Government to mandate the use of fortified commodities in all its food based schemes including MDM, ICDS & PDS.
Consumer awareness regarding the benefits of fortification is essential for the success of this programme. Through partnerships with development agencies, schools, mass media outlets, social scientists, social workers, civil society and consumer organisations, we propose to conduct extensive and strategic social and behaviour change communication campaigns so that people can take responsibility for their health. Our discussions regarding fortification of individual staple foods and behavioural change communication strategies for consumer awareness reflect our deep commitment to this important cause. The gist of our discussions is appended to this joint declaration.
We strive to encourage and promote fortification of staple foods as an important and necessary step towards food and nutrition security and building a healthier and developed India.
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